
 

 

PANEL RESULTS & COMMENTS 

2018 PROJECT SUPPORT II 
 

Little Italy 2000 Redevelopment Corporation 
 
  
Your Project Title: Little Italy Summer and Holiday Art Walks 

Your Project Summary: Exhibits from local, regional and international artists featuring art of all mediums 

including the best samples of fine Italian cuisine in historic Little Italy. 

Final Score: Yes. Overall, the panel felt that the applicant provided evidence throughout the application that 

the funding criteria were met.   

CAC Grant Amount: $3,000 

 

 

To ensure an impartial and transparent application review process, CAC convened an online panel of arts 

and cultural professionals from outside the region who evaluated and scored eligible applications. 

Panelists scored each application based on the Funding Criteria—Public Benefit, Artistic and Cultural 

Vibrancy and Organizational Capacity—with an emphasis on Public Benefit. For more details regarding the 

panel process and full panelist bios, please review the Panel Guide. 

     
Michelle Currica 

(Philadelphia, PA) 

Ashe Helm-Hernández 

(Atlanta, GA) 

Ashley Hosseini 

(Bloomington, IN) 

Miah Michaelson 

(Indianapolis, IN) 

Francisco Ollervides 

(Caledonia, OH) 

 

On the next page you will find each panelist’s score and comment on your application in response to the 

question: With an emphasis on public benefit, does the applicant demonstrate evidence that it meets CAC’s 

three funding criteria? 

Note: Panelist scores and comments are presented in no particular order. 

  

http://www.cacgrants.org/assets/ce/Documents/Project%20Support/2018-PS-II-Panel-Guide-for-Web.pdf
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Score: Somewhat 

Comment: Artistic and Cultural Vibrancy - The application provides evidence of artistic and cultural vibrancy. 

There appear to be a variety of visual arts offerings, but would have liked to have had more specific 

information about what might be experienced on the art walks; and what - if any - activities tie in directly to 

the history and heritage of the area. Organizational Capacity - The application provides evidence of 

organization capacity - they have been doing this event for some time. Public Benefit - The application 

provides some evidence of public benefit. Clearly bringing the public into this area is important to 

understanding the rich cultural heritage of the area, but how is the applicant involving them (or the 

participant artists/businesses) in designing activities for the art walks? 

 

 

 

Score: Yes 

Comment: Event sounds very fun and vibrant, engages local businesses, draws people in to experience a 

culturally specific neighborhood, and promotes diverse artistic practices. All in all, the public benefit is 

strong. The event will amplify qualified arts/cultural professionals who will be the hosts at the gallery walk. 

The organization shows a true interest in engaging more and more people through their marketing efforts. 

It seems a major part of their community served are the Little Italy business owners, and drawing more 

people in to their business is a definite way to serve and respond to their needs as business owners. Gallery 

walks will inspire attendees to think creatively, engage with artists and art forms they might not have seen 

before, etc. Organization appears to have strong community partners and staff invested in project success, 

has clear, measurable goals, and clear plan for implementation. 

 

 

 

Score: Yes 

Comment: Yes, this application meets the funding criteria. The applicant proposal has clear public benefit 

and creates opportunity for residents to support local artist and musicians. Support materials are relevant. 

 

 

 

Score: Yes 

Comment: It is the opinion of this reviewer that Little Italy 2000 satisfactorily meets the funding criteria 

through their proposal to host Summer and holiday art walks (and cuisine). They show the public benefit of 

this project as it meaningfully engages the community. They work to facilitate appropriate economic 

development, eliminate blight & deterioration, guard against future deterioration and protect and preserve 

the cultural essence of the Little Italy Community. They use the knowledge of their community to drive their 

work by building meaningful relationships with residents and community partners (University Circle, Inc.). 

Panelist 1 

Panelist 3 

Panelist 2 

Panelist 4 
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Galleries, shops and restaurants are open for business, but other activities have always (for 30 years) been 

free, accessible and inviting to their community and public. Their new partner (University Circle, Inc.) 

appears to have organizational capacity to plan and successfully manage this project. They seem to have 

an engaged and diverse board, staff, and core group of volunteers. They have a definite set of project goals 

(marketing and promotion of their event as well as creating a map for visitors).They expect to measure 

progress/success through concert attendance, map distribution and even number of patron supporters. 

Their budget is realistic and appropriate for the project. The match requirement is demonstrated by a 

merchant fee of $300/year for events such as event advertisement, beautification, and maintenance. Good 

examples of winter walking series materials and YouTube video. 

 

 

 

Score: Somewhat 

Comment: This proposal somewhat meets the funding criteria. Public Benefit: The applicant is accessible 

and inviting to its community residential, ethnic, and the general public. The applicant mentions the partner 

RTA, as a non-resident I was not initially knowledgeable of who or what the entity was nor why their 

inclusion could be associated with an increased public benefit. Artistic & Cultural Vibrancy: As a non-

resident the additional context regarding the historic and artisan contributions to the culture and character 

of the neighborhood helped in my evaluation of Artistic & Cultural Vibrancy. Organizational Capacity: Good 

that the organization is focused on branding and increased visibility. CAC funds will be used for marketing 

and advertising via targeted yet diverse media platforms. The applicant's budget though may not be 

realistic. The proposal is requesting $3,000 to support two seasonal programs summer and winter holiday 

art walks. In the Project Finances section the applicant's expenses total $4,700 which exceeds the ask of 

$3,000; Entertainment was not originally mentioned in #2 of the Application Narrative. 

 

 

Questions? Cuyahoga Arts & Culture is here to assist. Please contact: 
 

Dan McLaughlin  India Pierre-Ingram 
manager – project support associate – communications & grant programs 
dmclaughlin@cacgrants.org     ipierreingram@cacgrants.org 

 216.515.8303 x101  216.515.8303 x107

Panelist 5 

mailto:dmclaughlin@cacgrants.org
mailto:ipierreingram@cacgrants.org

